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This study outlines how the aid of both corpus-based sociolinguistics and principles
of Critical Discourse Analysis (CDA) can help expose the subtle value-laden
ideological representations of major religious orientations in American discourse.
To do this, COCA (Corpus of Contemporary American English) and Van Dijk’s
Discursive Strategy Framework (2004) were employed. Results indicated that the
most highly used strategy was Lexicalization. It was further revealed that this
discursive strategy was utilized to convey certain positive or negative connotations
in the audience’s mind regarding different religious and belief systems. Accordingly,
the most politicized religion was Islam, while Buddhism was the least politicized
one. Its representation was also not as ideologically-loaded compared to other belief
systems. Christianity was politicized, too, but mostly in terms of religious and
historical-religious issues and events. Shifts in ideological representation of Judaism
have been completely palpable. Finally, atheism has been depicted in COCA as a
long-running belief system highly attributed to bona fide scientists, progressive-
minded people, and the LGBTQ community.
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Introduction

As one important aspect of human life, identity, and behavioral patterns (Arweck
and Nesbitt, 2011; Lewis and Kashyap, 2013; Min and Kim, 2005), religion, in the
course of history, has, at times, been the sole reason for maintaining peace, causing
wars, creating unity, inciting disputes, encouraging the greatest acts of compassion,
and inspiring the finest works of literature and philosophy (Ellwood, 2008).
Nonetheless, religions have been represented differently and it has been approved by
prominent scholars in the field that by the mere aid of language and its very lexical
nuances and indexes, people can be manipulated and brainwashed towards a certain
hidden agenda (Fairclough & Fairclough, 2018; Fairclough and Wodak, 1997
Wodak, 2001 Sorlin, 2016; Khodadady, Alavi and Khaghaninejad, 2012). Critical
Discourse Analysis (CDA) has hopefully provided the researchers with the
necessary tools to unravel the hidden implications of language (Gee, 2004).

This study, thus, decided to reveal the representation of the world’s major
religions using a synergic methodological study of both CDA and corpus (Baker, et
al., 2012; Khaghaninejad and Kaashef, 2014), and aiming to respond to the
following questions:

1. How are Islam, Christianity, Judaism, Buddhism, and atheism represented in
American discourse?

2. Using Van Dijk’s framework, what ideological views do Buddhism, Islam,
Judaism, Christianity, and atheism convey?

Literature review

The review presented below clarifies the role of language as a conduit of hidden
ideologies (Fairclough and Fairclough, 2018) in general (section 2.1), and in terms
of presenting religious orientations in particular (section 2.2).

1- Corpus-based evidence of manipulation:

Focusing on one event, although limited, is a good strategy to show the depth of
the manipulation done using language. Benefiting from a narrow-scope, studies have
been able to bring to surface some very great examples of subtle power plays.
Subtirelu (2013), for example, analyzed the discourse of the US debate concerning
the 2006 reauthorization of provisions of the Voting Rights Act, using a
combination of corpus linguistics and CDA (i.c., Baker et al.’s (2008) approach). By
analyzing the corpus data using AntConc freeware, and by specifically scrutinizing
the keywords, concordances, and collocations, Subtirelu (2013) concluded that pro-
minority leaders were subtly insinuating the non-English speakers as the recipients
of discrimination and the beneficiaries of the new law. While, anti-minority leaders
represented non-English speakers in an activated manner; therefore, conveying their
responsibility in their own non-acquisition of English as well as their good or poor
lifestyle.

To show the potentiality of language to distort reality, Gu (2018), by focusing on
only one cvent, offered that in Chinese international governmental press
conferences, interpreters transform the journalist questions on a range of topics to
give them a sense of positive national ideology. The author supported this claim
drawing on a corpus containing 19 years of press conference data between 1998 and
2017 (280 questions in total). With the aid of Van Dijk’s ideological model (1998),
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the author suggested that by doing so, interpreters emphasize and foreground the
positive elements of China and at the same time mitigate the negative elements of
the self (China). These studies, by analyzing a certain event, were able to prove the
potentiality of language in being used (or misused) as a tool for injustice and
manipulation. Moreover, benefiting from a synergic methodology and focusing on
rich corpus, the findings of such research became even more compelling.

Over the years, certain groups of people, ethnicities and minorities have been the
victims of discriminations and marginalization as the result of power play done via
the medium of language, the fact which has been approved by research done
specifically in this area. For instance, Alfajri (2017) analyzed discourses
surrounding the word immigrants in ukWac corpus (Web as Corpus). Employing
corpus linguistics as a methodological tool to carry out critical discourse analysis
rescarch i.e., collocation and concordance analyses, Alfajri proposed that the
discourse used around them is more negative. They are predominantly depicted as
illegal entities, victims and dangerous groups.

2- Corpus-based research on representation of religious orientations:

Baker et al. (2012), using the synergic method of CDA and corpus linguistics,
analyzed the noun collocates of the adjective Muslim in the corpus of British
newspaper articles published between 1998 and 2009. The analysis suggested that
Muslims were represented as violent, easily offended, and alienated. This corpus of
British newspaper articles also emphasized their sameness to each other and
difference to the west. The findings of this study were in line with a number of other
works on Islam and Muslims (Akbarzadeh and Smith, 2005; Awass, 1996; Dunn,
2001; Richardson, 2004; Poole and Richardson, 2006). For instance, Dunn (2001)
focused on two Australian newspapers and showed that 75 % AMuslims were
presented as fanatic, radical, and misogynist, and only for 25% they were
represented positively. More specifically, the representation of Muslim women was
studied by Neelam (2017). The author reported how Ausiim women are depicted in
the US newspapers using COCA corpus and Van Lecuwen’s model (1996) of social
actors. According to the results, Muslim women were represented as suppressed
victims and that they were almost never portrayed in a positive context. Neelam
(2017) believed that this biased and partial view of Muslim women is the result of
the conflicts between Islam and the west. The author also emphasized that readers
must scrutinize the news to avoid being manipulated, especially the news about
others. In another attempt by Samaie and Malmir (2017), the representation of
Muslims in US media was probed using a synergy of critical discourse studies and
corpus linguistics, and by studying the pervasive representation of Is/am and
Muslims in an approximate 670,000-word corpus of US news media stories in the
Cable News Network (CNN), Newsweek and The New York Times (NYT)
published between 2001 and 2015. Following collocation and concordance analysis,
the Discourse-Historical Approach to critical discourse analysis was adopted to
investigate how the discursive strategies of nomination and predication are used in
US news media stories. The findings indicated that Islam and Muslims are associated
with violence, religious radicalism, and extremist militants.

83



Language Art, 7(4): pp.81-110 o 31 o,leis ¥ 0,90 5k 2 deliliad AY

The representation of /slam and Muslims in French print media discourse (Le
Mond and Le Figaro) was the topic of Abdeslam’s (2019) study. With the use of
corpus technology and CDA (Baker et al., 2008), Abdeslam gathered and analyzed
the data. Based on the results, he suggested that both newspapers referred to
Muslims as a collectivity sharing the same attitudes and beliefs incompatible with
the French culture. Muslims were also viewed as the cause of clashes and terrorist
attacks taking place in France. AlFajri (2019) investigated the construction of
Indonesian Muslims in the American newspapers in two different periods (2002-
2006 and 2012-2016). Using corpus-assisted discourse analysis framework, and
AntConc as the analytical, the attained results corroborated and reinforced the
findings regarding media depictions of Muslims as ferrorist, fundamentalists, and
violent. Ragozina (2020) examined how Islam is portrayed in the contemporary
Russian print media. Based on critical discourse analysis (i.c., Fairclough’s (2006)
model) and corpus linguistics, the researcher analyzed a corpus containing 18,308
articles from six national Russian newspapers. Through an analysis of the lexical
compatibility patterns of the lexeme Is/am, the study identified the four most
obvious discursive strategies aimed at creating a negative image of Islam: 1)
defining correct Islam; 2) homogenizing Muslims via big numbers; 3) criminalizing
neutral connotations, and 4) misunderstanding specific Islamic terms.

Having reviewed the literature, and to the best of the researchers’ knowledge, it
seemed that corpus-based sociolinguistics studies of major religious orientations are
under-studied. Therefore, this study attempted to reveal the ideological collocation
and representation of Islam, Christianity, Judaism, Buddhism and atheism in the
corpus of COCA. The current study attempted to fill this lacuna using a synergic
method of CDA and corpus linguistics, and by the aid of Van Dijk’s (2004)
framework and data gained from COCA.

Method

To clarify the representation of major religious orientations among the
Americans, corpus of COCA was sclected. Overall, corpora are computerized
databases consisting of a large and structured set of texts electronically stored and
processed. One main purpose of a corpus is to verify a hypothesis about language.
Corpus of COCA, which contains more than one billion words from 8 genres
(spoken, fiction, popular magazines, newspapers, academic texts, TV and movies
subtitles, blogs, and web pages), has been last updated in 2020 (the version used in
this study). Simply by visiting its webpage (i.e., https://www.english-
corpora.org/coca/), one would automatically be able to use its latest version. It is
available for free with a limited number of queries per day. Using this corpus, the
profile of American society as well as their perspective over specific matters such as
different belief systems can be seen from a more illuminating perspective. Corpus-
based studies by focusing on what has been written or said, and why they have been
said/written in the first place, provide the best procedure for unraveling the
underlying ideologies (Baker et al., 2008). Morcover, by studying collocations in a
corpus using a specific CDA framework (Baker et al., 2008), the discursive practices
will bring to the surface the patterns of power and dominance reproduction (Kress,
1990, Van Dijk, 2001).
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3- Data collection and analysis procedure:
Data attained from the corpus was then carefully studied. Also, to determine each
religious orientation in terms of collocates, the frequencies of co-occurrences were
analyzed followed by manual thematic development (Baker et al., 2012). Therefore,
following Baker et al. (2008), the synergic methodology of corpus and CDA was
chosen as a way to reduce the researcher’s bias, reveal subtle agendas interwoven in
the construction of a text, depict opposing views which is not feasible in smaller-
scale studies, and ensure validation by the aid of triangulation.
As for the next step, following Baker et al. (2008), the nouns Islam, Christianity,
Judaism, Buddhism as well as atheism were used to query their connotations in
COCA. For Islam, 7661 instances were reported by COCA. As for Christianity,
Judaism, Buddhism, and atheism, 4764, 2161, 1418, and 403 instances were found,
respectively. To have a representative sample for each searched entry, Krejcie and
Morgan’s (1970) table was consulted resulting in a sample size of 364 for Islam, 340
for Christianity, 322 for Judaism, 306 for Buddhism, as well as 196 for atheism.
Then, each sample was analyzed using Van Dijk’s (2004) framework. His
framework consists of 25 detailed discursive strategies applying which will bring the
underlying ideologies to the surface (Van Dijk, 2004). These strategies are defined
below.
Actor description: The way we describe actors or members of a particular society
either in a negative or positive way.
1. Authority: Mentioning authorities to support one's claims.

Categorization: Assigning people to different groups.

Consensus: Creating agreement and solidarity

Disclaimer: Presenting an idea as something positive and then rejecting it

by the use of terms such as 'but' in the second sentence.

Evidentially: Using hard facts to support one’s ideas.

Hyperbole: A device for enhancing and exaggerating meaning.

Implication: Deducing or inferring implicit information.

Irony: Saying something and meaning something ¢lse.

Lexicalization: an overall ideological strategy for negative other-

representation through the semantic features of the words.

10. National Self-Glorification: A device to create good self-representation by
glorifying a country.

11. Number Game: Using numbers and statistics to appear credible.

12. Polarization: Categorizing people as belonging to US with good attributes
and THEM with bad attributes.

13. Presupposition: The common shared knowledge between people or the
ideas taken for granted in a proposition.

14. Vagueness: Creating uncertainty and ambiguity.

15. Victimization: Telling bad stories about people who do not belong to US.
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Results and discussion
4- Representation of Islam in COCA:

Among the 7661 stances of the word Is/lam in COCA, 364 cases, using Krejcie
and Morgan’s (1970) table, were randomly selected and studied in terms of Van
Dijk’s (2004) discursive strategies. Frequencies and percentages were measured and
reported in Table 1.

Table 1. Frequencies of discursive strategies for Islam

Strategies Frequency percentage
Actor description 23 18%
Authority 11 8.4%
Categorization 53 43.13%
Disclaimer 9 6.59%
Consensus 6 4.3%
Evidentially 4 2.7%
Hyperbole 12 9%
Implication 57 41.71%
Irony 13 10.3%
Lexicalization 73 60.6%
Number Game 8 6.5%
Polarization 18 15%
Presupposition 25 20.6%
Victimization 52 43%

As depicted in Table 1, the highly used strategies for the word Isiam are
implication, lexicalization, victimization as well as categorization. In order to find
out about the thematic representation of Islam in terms of collocates, Is/lam was
searched in COCA, a portion of the results are depicted in Figure 1. The point must
be borne in mind that only those word collocates with the meaningfulness value
higher than three (i.c., the meaningfulness threshold for collocate analysis (Baker,
Gabriclatos and McEnery, 2012)) were considered for this study.
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Figure 1. The frequency of co-occurrence for the word Islam in COCA
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To triangulate the analysis, the same procedure was done using Sketch Engine.
This output is reported in Figure 2.
Figure 2. The frequency of co-occurrence for the word Islam (in Sketch Engine)
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As for the next step, thematic development of noun collocates, was manually
developed. In order to do this, following Baker et al. (2012), the context for each
collocate was studied. Eventually, as shown in Table 2, the following categories
were elicited. Moreover, for a better understanding of co-occurrences of the word
Islam, Sketch Engine was used for Cloud Graph visualization, reported in Figure 3.
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Figure 3. Collocates of the word Islam (visualization by Sketch Engine)

Next, in order to determine the significance of Islam collocates, T-score and
Log-likelihood were run using Sketch Engine. Results are reported in Figure 4.
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Figure 4. T-score and Log-likelihood of Islam collocates
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As for the next step, thematic development of noun collocates, were manually
developed. In order to do this, following Baker et al. (2012), the context for each
collocate was studied. Eventually, as shown in Table 2, the following categories
were elicited.

Table 2. Categorized noun collocates of the word Islam

Category Examples of noun collocates

Attributes Radical, Extremist, terrorist, sect, strict, secular,

Religion  Christianity, Judaism, converted, religions, holy, faith, Shia, Sunni,
conversion, Hinduism, orthodox,

Conflict Taliban, violent, enemy, insulting, threat

Accordingly, three major thematic categories of Attributes, Religion and Conflict
were developed for the word Is/am.
5- Representation of Christianity in COCA:
According to the analysis, 340 cases of the entries in COCA regarding
Christianity were randomly selected and studied in terms of Van Dijk’s discursive
strategies. Frequencies and percentages are reported in Table 3.
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Table 3. Frequencies of discursive strategies for Christianity

Strategies frequency percentage
Actor description 18 6.7%
Authority 11 5%
Categorization 22 7.9%
Disclaimer 10 4.4%
Consensus 65 21%
Evidentially 6 3.2%
Hyperbole 7 3.5%
Implication 37 10.5%
Irony 6 4%
Lexicalization 58 16.7%
Number Game 7 3.23%
Polarization 6 4.1%
Presupposition 36 10.3%
Victimization 51 14.7%

According to the results presented in Table 3, categorization,
implication, lexicalization, polarization and victimization were highly utilized to
represent Christianity in COCA. Thematic representation of Christianity was probed
by studying those words collocates with the meaningfulness value higher than three.
Figure 5 reveals a portion of theses collocates.

Figure 5. The frequency of co-occurrence for the word Christianity
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Also, in order to triangulate the analysis, same procedure was done using Sketch
Engine. Results are reported in Figure 6.
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Figure 6. The frequency of co-occurrence for the word Christianity (in Sketch
Engine)
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Moreover, Sketch Engine was used for Cloud Graph visualization of Christianity
collocates, (Figure 7).
Figure 7. Collocates of the word Christianity (visualization by Sketch Engine)
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Afterwards, determining the significance of Christianity collocates was done by
measuring T-score and Log-likelihood using Sketch Engine. Results are reported in

Figure 8.
Figure 8. T-score and Log-likelihood of Islam collocates
word Cooccurrences Candidates T-score Log likelinood
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By examining the context of the collocates, thematic categorization of noun
collocates was manually developed for the word Christianity (Table 4).
Table 4. Categorized noun collocates of Christianity

Category Examples of noun collocates

Religion Christian, Christ, Judaism, Islam, bible, orthodox, catholic,
religious, Evangelicalism, conversion, protestant, faith, Jesus,
Charismatic

Science Scholar, philosophy, teachers, dialogue, civilization, Latin,
historians, doctrines,

Attributes muscular, tolerant, truth

The three thematic categories of Religion, Science, and Attributes that have been
developed for the word Christianity after studying the context of this word’s
collocates have been shown in Table 4.

6- Representation of Judaism in COCA:

322 random instances of the word Judaism in COCA were studied based on Van
Dijk’s discursive strategies. Table 5 shows the frequencies and percentages.

Table 5. Frequencies of discursive strategies for Judaism

Strategies frequency percentage
Actor description 10 8%
Authority 8 6.5%
Categorization 25 20%
Disclaimer 5 3%
Consensus 8 7%
Evidentially 8 7%
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Strategies frequency percentage
Hyperbole 8 7%
Implication 71 42%
Irony 6 4%
Lexicalization 65 33%
Number Game 3 2%
Polarization 61 30%
Presupposition 6 4%
Victimization 38 27%

The most common Van Dijk’s strategies used to portray Judaism according
to the corpus of COCA were categorization, implication, lexicalization, polarization
and victimization. Thematic representation of Judaism was investigated by studying
word collocates with the meaningfulness value higher than three. A portion of these
collocates is shown in Figure 9.

Figure 9. The frequency of co-occurrence for the word Judaism
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Judaism collocates were also probed using Sketch Engine. Results are reported
in Figure 10.
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Figurel0. The frequency of co-occurrence for the word Judaism (in Sketch
Engine)
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Visual representation of Judaism collocates is depicted in Figure 11.

Figure 11. Collocates of the word Judaism (visualization by Sketch Engine)
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Afterwards, T-score and Log-likelihood were measured for Judaism collates.
Results are shown in Figure 12.
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Figure 12. T-score and Log-likelihood of Judaism collocates
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By studying the context of the collocates, thematic development of noun
collocates was manually developed for the word Judaism (Table 6).

Table 6. Categorized noun collocates of Judaism

Category Examples of noun collocates

Religion converted, conversion, Torah, faith, rabbi, Christianity, Islam,
Liturgical, devout, intermarry

Attributes organized, gentle, greed, wealth, scapegoats, crooked, business,

frugality, thriftiness, enemy, manipulative, masculinity, Jew face,
powerful, red hair, venerable, philosophy, liturgy, science

As shown by Table 6, the two major themes of Religion and Attributes were
developed for the word Judaism and its collocates.
Representation of Buddhism
452 random instances of the word Buddhism in COCA were analyzed using
Van Dijk’s discursive strategies. Results are reported in Table 7.
Table 7. Frequencies of discursive strategies for Buddhism

strategies frequency percentage
Actor description 46 33%
Authority 9 5.8%
Categorization 50 38%
Disclaimer 6 3.9%
Consensus 52 45%
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strategies

frequency percentage

Evidentially
Hyperbole
Implication

Irony
Lexicalization
Number Game

Polarization

Presupposition
Victimization

7
9
11
10
46
6
42
9
3

5%
5%
7.3%
7%
33%
4%
30%
5%
4%

According to Table 7, the most highly used discursive strategy for representing
Buddhism in COCA has been Consensus. Categorized attributes of the word
Buddhism have been provided in Table 8.

Table 8. Categorized noun collocates of Buddhism

Category Examples of noun collocates

Religion Hinduism, Zen, Taoism, Meditation, Practice, spiritual
Attributes Renunciation, wisdom, truthful, diligence, kindness, Nirvana
Attitude Kind, spiritual, patience, sharing, calm, loving, sage

Having studied the discursive strategies used for representing Buddhism, its
thematic representation was investigated by studying its word collocates (Figure 13).
Figure 13. The frequency of co-occurrence for the word Buddhism
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Sketch Engine (Figure 14).
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Figure 14. The frequency of co-occurrence for the word Judaism (in Sketch

Engine)
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collocates (Figure 15).
Figure 15. Collocates of the word Buddhism (visualization by Sketch Engine)
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T-score and Log-likelihood were measured for Buddhism collates. Results are
shown in Figure 16.

97



Language Art, 7(4): pp.81-110 Lo 5 . o)l oY 0,50 5k 2 dsliliad aA

Figure 16. T-score and Log-likelihood of Buddhism collocates
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7- Representation of atheism in COCA:

Among the 403 stances of the word atheism in COCA, 403 cases, using Krejcie
and Morgan’s (1970) table, were randomly selected and studied in terms of Van
Dijk’s discursive strategies. Frequencies and percentages were measured and
reported in Table 9.

Table 9. Frequencies of discursive strategies for atheism

strategies frequency percentage

Authority 9 2.6%
Consensus 32 11.5%
Disclaimer 11 3.1%
Evidentially 9 2.6%
Hyperbole 12 3.5%
Implication 73 25%
Irony 24 9%
Lexicalization 114 36%
Number Game 11 3%
Polarization 29 10%
Presupposition 21 6%
Victimization 58 17%
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As depicted in Table 9, the highly used discursive strategies are Lexicalization,
Implication, and Victimization.

In order to find out about the thematic representation of atheism in terms of
word collocates, the term “atheism” was searched in COCA and about 100 entrics
were randomly selected and studied, a portion of which has been depicted in Figure
17.

Figure 17. The frequency of co-occurrence for the word atheism
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Sketch Engine was also used to triangulate collocates of atheism (Figure 18).
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Figure 18. The frequency of co-occurrence for the word atheism (in Sketch
Engine)
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Visual representation of Buddhism collocates is also provided in Figure 19.
Figure 19. Collocates of the word atheism (visualization by Sketch Engine)
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T-score and Log-likelihood were measured for atheism collates. Results are
shown in Figure 20.
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Figure 20. T-score and Log-likelihood of atheism collocates
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Thematic development of noun collocates were manually developed. In order to
do this, following Baker et al. (2012), the context for each collocate was studied.
Eventually, as shown in Table 10, the following categories were elicited.

Table 10. Categorized noun collocates of atheism

Category Examples of noun collocates

Religion Agnostic, Christian, Jew, Muslim, theist, god, evil, heaven, hell,
deity , preacher, pagan, church catholic, afterlife

Attributes Scientist, philosopher, scientist, evolution, tradition, being,
idiot, academia, gay, hardcore, lesbian, closet, homosexual

Attitude Proud, believer, skeptic, freethinker, rationalist, liberal,

naturalist,
humanist, evolutionist, ignorance, thinker, hypocrite, prejudice,
stereotype,
Darwinist,

Table 10, thus, sheds light on the thematic categorization of atheism (i.c.,
Religion, Attributes, and Attitude) as it occurs in concordance with certain words.
The purpose here was to clarify the indexes which atheism conveys through the
frequent use of a specific pair of collocations.

Discussion:
Islam:

According to the results and drawing on Van Dijk’s framework (2004), the
highly used strategies for the word Islam were Implication, Lexicalization,
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Victimization, and Categorization; all of which, have given Islam a negative
connotation; such as fanaticism, extremism, and radicalism. The instance below is
excerpted from COCA corpus.
We need to be tougher on immigration. We need fo vet our immigrants and
instill the ban that stops immigration from those six majority Muslim countries. "
Islam is also depicted as responsible for unrest, violent extremism, and many
full-scale wars in the course of history. The example below highlights this theme.
executive orders on Friday, effectively barring immigrants from seven majority-
Muslim countries, harks back to an era when holy wars were the currency for mass
mobilization by the ruler.

Such findings were in line with studies such as Baker’ et al. (2012),
Akbarzadeh and Smith (2005). Pew Research center (2013, 2015), however,
concluded that while Islam has a more or less negative status in COCA, the
American people themselves hold a rather positive attitude towards this religion.
Christianity:

Contrary to Islam, representation of Christianity in COCA was not as political.
Although value-laden, Christianity has a more mitigated ideological representation
which is mostly concerned with a range of religious and historical-religious matters.
As a result, Victimization, Lexicalization, Implication and Consensus were highly
utilized to show the superiority of Christianity over other religions, especially Isiam;
hence, the sharp contrast between Christianity as a religion of peace and unity, and
Islam as a form of violence and conflict is hard to miss. As examples, excerpts are
provided below.

Yet, the majority of the Mongols did not convert to Christianity. They preferred
to become Muslims!

Using discursive strategies such as Lexicalization, Implication, Victimization,
Actor description, and Categorization, it can be inferred from the above-mentioned
example that the savage people, are Muslims, and that refusing to convert to
Christianity is only something expected from such people. This further justifies why
the rate of political innuendos is considerably lower for Christianity in contrast to
Islam.

Thematic categorization of word collocates for Christianity (i.e., Religion,
Attributes and Science) also revealed that, like the word Islam, Christianity, too, has
been highly associated with the names of other religions. Unlike Zs/am, however,
these connotations were positive. For instance, the excerpt below implies the
supremacy of Christianity by juxtaposing it to Judaism.

each of these traditions needs to acknowledge the theological legitimacy of the
other in order to make sense of God's universal goodness and sovereignty. In the
case of Judaism, embrace of Christianity, would secure the universal goodness and
sovereignty of God.

Judaism:

Discursive strategies used to represent Judaism were Categorization,
Implication, Lexicalization, Polarization and Victimization. All of which intended to
depict Judaism as a long-running ancient religion which is also a common attribute
of intelligent people. Using I/mplication and Lexicalization, the example below, for
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instance, shows that Judaism is highly associated with knowledge; as the persona in
the example likes and appreciates the intellectual side of Judaism and wants to end
up in Harvard University.

Professor Dan was blond, he was cute and he was rambunctious and wild. He
had a very serious commitment to his Jewish heritage. Danny was very involved in
the rituals of Judaism. He also likes the intellectual parts of it. Torah, the Talmud.
He liked the argumentative side of it.. He was extremely smart. His goal was to go
to Harvard.

Regarding the representation of Judaism in COCA, a smooth transition is hard to
miss. The early instances of Judaism and Jew were that of crooked greedy people,
but the more recent entries in COCA show a positive portray of the Jew, gentle,
organized, and even the scapegoats of many unfair historical incidents.

-Yet Judaism and the Jewish swindle is easily distinguished. For the jaw can
always be exposed by their Jew-noses, Jew-ears, their crooked Jew legs and their
flat Jew feet.

- On the one hand, Jewish immigrants and their descendants have perpetuated
Jewish traditions that celebrate gentleness, mildness, patience, and scholarship as
positive masculine traits

Overall, the thematic depiction of Judaism shows a shift in the ideological
representation of this belief system. Compared to the early ages, and according to
COCA, Judaism has found a more positive image and has become more widely
accepted by the mass. These findings are in line with Goldberg’s (2017) and
Parham’s (2019), where the same representational transition regarding the Jew was
recognized.

Buddhism:

Using Consensus as one major discursive strategy to represent Buddhism,
Buddhists have been portrayed as the united people who are after justice, (inner)
peace, enlightenment, and happiness in life, and, as a result, away from the
sufferings of the world. Buddhism is after mystical silence and communion with e
one. In terms of its collocation with other certain words, Buddhism, too, has been
highly associated with the names of other major religions such as Islam, and
Christianity.

with Christianity, one may ask if are there signs of similarity between
Christianity and Buddhism that are to be engaged in the dialogue of love and peace
in the world. There are many similarities that call for a very interesting dialogue.

Another theme regarding the concordances of the word Buddhism was that of
meditation which refers to the very essence of Buddhism.

Buddhist meditation is the practice of meditation in Buddhism. The closest words
Jfor meditation and mental training resulting in a calm and luminous mind.

In fact, it could be said that the least ideologically represented belief system was
Buddhism. Its representation is in line with its very doctrines of inner peace (Kelly,
2020).

Atheism:

As for the case of atheism, one of the highly used discursive strategies was

Lexicalization. Instances using Lexicalization suggest that atheism is a smarter
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choice by attempting to convey that religions are a thing of past, hypocrite, illogical,
violent and biased. The Implication and Lexicalization strategies also revealed that
atheism is mostly associated to homosexuals. As examples, excerpts are provided
below.

although atheism might have been logically tenable before Darwin, Darwin
made it possible to be an intellectually fulfilled atheist.

The above-mentioned excerpt contains a number of strategies such as Authority,
Lexicalization, and Implication. Referencing to Darwin as an atheist conveys the fact
that atheism is not a new phenomenon and goes back in history, just like any other
religion, atheism is what intelligent people follow, and Darwin provided enough
proof as an atheist himself and a researcher, that atheism is a suitable orientation for
the people who value knowledge. However, the overall rate of the Authority strategy
was rather low as shown in Table 8 (10%). The next excerpt provided shows the
traces of Polarization, as another highly used strategy.

The atheists, on the other hand, grow impatient with the way in which the God of
the theists appears to be a master of disguises. One conclusion from that
observation is that the theists themselves have no idea what they believe in.

In this expert the main ideological view of atheism is polarized and justified by
claiming that atheists are doing the right thing, and that no god really exists, because
even though the theists are so adamant about the presence of a god figure in the
universe, in reality they do not exactly know who their God is; so, in a sense, they
are nothing more than atheist themselves. Moreover, by using Lexicalization,
negative feeling towards the #heist god has been provoked in the phrase master of
disguises.

humanists who identify as LGBTQ ! and their families; Luckily, there is a
plethora of resources available for LGBTQ individuals, their friends, and families
who come from an atheist or humanist perspective.

Overall, in the corpus, using Victimization, Polarization, Consensus and
Lexicalization as the dominant strategies, it was understood that atheism is being
justified as a more modern more scientific ideological orientation. Religious people
and the theist are on the other hand depicted as biased, suppressive, outdated, and
confused. This is while atheists themselves were represented as reasonable
knowledgeable scientists and lenient humanistic individuals who are proud of their
LGBTQ sexual orientations.

In the case of atheism, its collocations were used in a way to attribute a fact- and
science-oriented nature to it. Atheists, according to COCA, were among the many
scientists, philosophers and academia who were contrasted with the hypercritic,
prejudiced traditional and not so bright religious people. Atheism also seemed to be
the kind of orientations most accepted by the gay community, thus, pride (as in

one’s sexual orientations), freedom, and modernity were among its other
indexes.

The findings are in sharp contrast with the bulk of research (e.g., Brown-
lannuzzi et al., 2018; Gervais et al., 2011, 2017, Moss et al., 2020) suggesting that
the atheist are not trusted or liked by many Americans. However, corpus-based
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analysis of COCA has revealed that not only are the atheist not despised, they are
even celebrated.
Conclusion

The current study, using a methodological synergy of CDA and corpus
linguistics,

was able to first apply the discursive strategies on data attained from COCA, and
find out about the highly used strategy in representing information according to the
American ideology. As the result of using Van Dijk’s framework (2004), the most
highly used strategy for portraying various belief systems turned out to be
Lexicalization. The most ideologically value laden of all major religions was Islam,
and then atheism. Buddhism was the most apolitical one. While such claims may
sound convincing at the first glance, the lack of Authority, Evidentially and Number
game strategies for backing up the many claims regarding all these orientations.

1 LGTBQ: an initialism that stands for lesbian, gay, transgender bisexual, and
queer.

The present study has, however, focused only on the major religious orientations,
which considering its scope, in-depth analysis of each orientation was not really
applicable. Therefore, future more in-depth empirical analyses are required to help
shed light on these belief systems as well as their specific categories (such as Islam’s
Shia/Sunna category, Catholics and protestants Christianity, etc.). Moreover,
investigating different aspects of contemporary American Christianity would be a
fruitful area for future inquiry.

The findings of the present study reiterate that atheist and Jew have been
positively accepted by the society, Islam, on the other hand, is still suffering from its
bleak representation ever since 9/11. It was also further approved that
social/historical context plays a fundamental role in the acceptance of a belief
system, as Buddhism, never turned into a fully-fledged religion in the U.S. due to
particular social/historical events. These findings also emphasize the important role
of corpus-based sociolinguistic analysis in revealing underlying ideological
viewpoints (Sorlin, 2016; Khodadady, et al., 2012). As depicted in the literature,
many social groups, races, and belief systems have been wronged by the biased
presentation of data either in media or the press; therefore, awareness of these power
plays (Van Dijk, 2004) is crucial.
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